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DI COSA 
PARLIAMO ?

1. I trend di settore al tempo del Covid-19
2. Lo scenario internazionale e locale
3. I trend tecnologici
4. Le piattaforme di integrazione
5. Opportunità e criticità
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B2C & B2B
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IL PROCESSO
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I TREND AL TEMPO 
DEL COVID-19

Marzo 2020 – International ecommerce strategy
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I TREND AL TEMPO 
DEL COVID-19

https://know.cerved.com/wp-content/uploads/2020/03/Cerved-Industry-Forecast_COVID19-.pdf
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https://know.cerved.com/wp-content/uploads/2020/03/Cerved-Industry-Forecast_COVID19-.pdf
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I TREND AL TEMPO 
DEL COVID-19

https://know.cerved.com/wp-content/uploads/2020/03/Cerved-Industry-Forecast_COVID19-.pdf
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MARKETPLACE 
FONTI & REPORT

https://www.yocabe.com/wp-content/uploads/2019/10/La-Mappa-Completa-dei-Marketplace.pdf

https://www.marketplace-mentor.com/marketplace-nel-mondo/
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https://know.cerved.com/wp-content/uploads/2020/03/Cerved-Industry-Forecast_COVID19-.pdf
https://www.yocabe.com/wp-content/uploads/2019/10/La-Mappa-Completa-dei-Marketplace.pdf
https://www.marketplace-mentor.com/marketplace-nel-mondo/
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MARKETPLACE 
INTERNAZIONALI
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MARKETPLACE 
INTERNAZIONALI
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MARKETPLACE 
INTERNAZIONALI
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MARKETPLACE 
INTERNAZIONALI
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MARKETPLACE 
INTERNAZIONALI
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MARKETPLACE 
INTERNAZIONALI
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MARKETPLACE & APP
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MARKETPLACE VERTICALI
UN ESEMPIO 
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MARKETPLACE VERTICALI
UN ESEMPIO 
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GLI ATTORI 
LOCALI
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GLI ATTORI 
LOCALI
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CONOSCERE GLI 
ATTORI LOCALI
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GARTNER MAGIC QUADRANT FOR 
DIGITAL COMMERCE 2019
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CONOSCIAMO
SHOPIFY
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SOCIAL COMMERCE
ESEMPI

26



11/06/20

13

LE PIATTAFORME PER 
L’INTEGRAZIONE 
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DISCUSSIONE

- Supporto al «primo passo»
- Marketplace locali nelle differenti regioni (e.g. agri-food)

- Gestione logistica (anche tra regioni)

- Alleanze di filiera trans-regionali (e.g. alleanze fornitori-
logistica su differenti territori)

- Fornitori di tecnologia e supporto gestionale come 
leva territoriale (e.g. campioni digitali dei territori)

- Convivenza dei diversi canali locale / internazionale
- Digital Export Manager
- Analisi dei dati e condivisione dei trend di 

preferenza utente
- Promo, marketing, politiche di prezzo & AI  

Vietata l’improvvisazione 
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